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Nationwide Survey Shows Big Gains for Independent Businesses Served by Groups Like the Louisville Independent Business Alliance (LIBA)
Louisville, KY (February 6, 2014) - A new nationwide survey of independent business owners yielded strong evidence that pro-local attitudes are growing and driving their customer traffic. These results indicate that the educational work of the Louisville Independent Business Alliance (LIBA), and more than one hundred similarly-organized groups across the U.S., is yielding large benefits for their members. 
The seventh annual survey by the Institute for Local Self Reliance tallied responses from 2,602 businesses, all independent and locally-owned, across all 50 states. About half were retailers. Among the notable results:
· Independent businesses reported a revenue growth of 5.3% on average in 2013.  The retailers surveyed experienced a 1.4% increase in same-store holiday sales, comparable to many competing chains.

· Independent businesses in communities with an active "buy independent/buy local" campaign run by grassroots groups like LIBA saw revenues grow 7.0% in 2013, tripling the 2.3% increase for those in areas without an alliance. 

· More than 75% of businesses located in cities with active Independent Business Alliances/ Local First organizations reported increased customer traffic or other benefits from these initiatives. 

“We’ve been a member of LIBA for over 7 years now,” said Chris Vessels, owner of Total Office Products & Service. “LIBA is a great way for local and small businesses to get their message out, to learn from other small business owners, and to compete with the national chains. 
The survey also assessed major concerns of independent business owners, indicating:

· Competition from large online companies poses the greatest challenge for retailers. More than three-quarters of independent retailers said their sales were hurt by internet competitors not being required to collect sales tax.

· Top policy priorities among respondents are closing the loophole that allows giant online retailers to avoid collecting sales tax to large online retailers, eliminating public subsidies and tax loopholes for large corporations and limiting credit card processor swipe fees.

· For businesses which applied for bank loans within the past two years, 42% either were denied or received less money than requested.
Highlights of Louisville-specific results from the survey:

· 91% of businesses agreed that LIBA’s Buy Local First campaign has positively impacted their business

· 71% reported an increase in overall sales in 2013

· 77% of respondents think that public awareness of the benefits of supporting locally owned businesses has increased in the last year.

“It's great to see such thorough data supporting what we hear from local Alliances—that their work continues to shift local consciousness and is driving more business to local independents," said Jeff Milchen, co-director of the American Independent Business Alliance, which partnered in the survey. LIBA is a member AMIBA, a national network of more than 85 community alliances supporting local entrepreneurs. 

“LIBA, with close to 600 members, will be expanding its work this year. Attendance and interest in our events and outreach continue to grow, as do our membership numbers,” says Jennifer Rubenstein, Director of LIBA. “Our focus will be stronger on growing independent businesses in all areas of town, not just the typical places people often think of,”  
To get involved locally, contact Jennifer Rubenstein, Director of LIBA at (502) 473-4687 or jennifer@keeplouisvilleweird.com. 
The full report may be downloaded from http://www.ilsr.org/2014-survey.  All graphs included in the ILSR report (just a few are shown below) may be downloaded here.
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Has the Local First campaign in your community contributed to any of the following?

Increased local media coverage of independent businesses

Brought new customers to my business

Improved loyalty of existing customers

Increased overall customer traffic in my business district

Made city officials more aware and supportive of independent businesses

Led to more collaboration, purchasing, and mutual support among local businesses

‘Source: Institute for Local Self-Reliance, 2014 Independent Business Survey





