For more information, contact:
Jennifer Rubenstein, jennifer@keeplouisvilleweird.com 502-500-4669

Angela Weisser, angela@keeplouisvilleweird.com 502-473-4687
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South Louisville Residents Name Sought-After Businesses; 
Leads To Community Organizing Event
Keep South Louisville Weird committee taking next steps to boost local businesses in South End 
LOUISVILLE, Ky. (March 10, 2014) - The recent survey of south Louisville residents indicates a desire for more independent businesses in south Louisville neighborhoods. 
The “Keep South Louisville Weird” survey, initiated by the Louisville Independent Business Alliance (LIBA), tallied responses from 515 respondents across 33 zip codes in south Louisville. Among the notable results:

· The largest responses came from 40214, 40272, 40258 and 40216. These areas are (broadly) Iroquois, Valley Station, PRP and Shively.

· The top requested categories were Restaurants, Clothing & Apparel, Entertainment and Bookstores. 

· The top specific requests were Heine Brothers’ Coffee, Bluegrass Brewing Company, Rainbow Blossom, Homemade Ice Cream & Pie Kitchen and Carmichael’s.

The survey was just one aspect of LIBA’s “Keep South Louisville Weird” campaign, which seeks to support independent businesses in the South End and to invite new, independent businesses to South Louisville. LIBA is using the survey results along with other information gathered in the last year to facilitate the 
Strength In Numbers Seminar

Tuesday, March 25th from 5:30pm-7:30pm
Southwest Government Center Main Room (7219 Dixie Highway)
Joe Grafton (Director of Community Engagement for the American Independent Business Alliance - AMIBA) will be the facilitator. The event combines a presentation and workshop that provides participants an up-close look at how other Independent Business Alliances function and the lessons AMIBA has learned through their experience of helping more than 80 organizations through the process. The focus will be on building a culture of support for entrepreneurship, local branding, organization, funding, and much more. The event is free and open to the public, but RSVPs are requested: jennifer@keeplouisvilleweird.com. 
“This presentation and training will advance the work of the Keep South Louisville Weird campaign, it’s just what we need at this critical time in our development,” LIBA Director Jennifer Rubenstein said. “Thank you to Council Members Welch, Scott, Blackwell, Fowler, Butler, Johnson & Yates, as well as American Express OPEN for helping make this event possible.”
“In the strongest local economies, most dollars are spent at locally-owned businesses, where they recirculate several times in the community. This multiplier effect is a critical, but often overlooked factor in creating community wealth,” said Chris Vessels, owner of Total Office Products & Services off Cane Run Road. “Sustaining local ownership isn’t just important for sustaining our community character, it’s key to the long-term economic vitality of South Louisville.”

Independent businesses are owned by Louisville-area residents and are unique to our city. They contribute to the distinctive character of our neighborhoods and keep more dollars circulating within our community. According to a study completed by LIBA in conjunction with the American Booksellers Association, for every $100 spent in the Louisville area at a locally-owned, independent business, $55 is reinvested locally, whereas only $14 is reinvested when that same money is spent at a national chain.

For more information on the “Keep Louisville Weird” and “Keep South Louisville Weird” campaigns, visit www.keeplouisvilleweird.com. Follow LIBA on Facebook at https://www.facebook.com/KeepLouisvilleWeird and on Twitter @WeirdLouisville. 
About the Louisville Independent Business Alliance

The mission of LIBA is to preserve the unique community character of the Metro Louisville area by promoting locally-owned businesses and to educate citizens on the value of buying locally. 
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